
Apparel Importers Hope to 
See Solutions to Local Port 
Congestion Problems

For nearly two weeks now, Ram Kundani has been waiting 
to receive seven cargo containers filled with tops, sweaters and 
dresses shipped from Bangladesh, China and Indonesia to the 
ports of Los Angeles and Long Beach.

But some 10 days after their arrival, the containers on Oct. 
21 were still stacked on container vessels as gridlocked docks 
made it difficult to unload the big metal boxes. 

“The problem is, once they are off the boats, God knows 
when we will get them,” he said, noting that after the goods are 
unloaded, they are difficult to extract from the docks because 
there are so many cargo containers stacked up, one behind the 
other.

Kundani said his retail clients, who are department stores 
and discount stores across the country, have been sympathetic 
because just about every apparel importer bringing goods 
through the West Coast ports is experiencing the same prob-
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American Rag Cie is taking its show to the world.
The pioneering Los Angeles retailer announced that the 

company recently signed off on a licensing deal that will 
bring American Rag to Shanghai, possibly in the first half 
of 2015. A fleet of more than 30 stores will be opened in 
the next two years in China, said Larry Russ, a partner in 
the deal.

The announcement of a Shanghai store follows the re-
cent debuts of a handful of other overseas projects for Mark 
Werts, American Rag’s founder, and his business partners. 
During a recent event at the American Rag store in Los 
Angeles, Werts said that he was interested in expanding in 
emerging markets that are picking up great strength.

This summer, an American Rag store opened in Thai-
land. In the past year, Werts, Russ, Rudolphe Faulcon, 
Levi Strauss & Co. and a Turkish licensee introduced two 
Industrie Denim stores, a separate concept from Ameri-
can Rag, in Istanbul. There are two Industrie Denim stores 
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Los Angeles Fashion Week wrapped up its run at The Reef in downtown Los Angeles, where Style Fashion Week hosted its 
slate of shows. For highlights from the events, see page 8.
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Sears Holdings is closing stores in the 
U.S., but the Hoffman Estates, Ill.–based re-
tailer has yet to confirm the actual number of 
closures planned. 

After financial news website Seeking Al-
pha reported liquidation notices for 46 Kmart 
stores, 30 Sears stores and 31 Sears Auto 
Centers had been sent, the retail giant con-
firmed to USA Today that there will be clo-
sures but not as many as had been reported. 

The company, which whittled down its re-
tail holdings earlier this year, currently oper-
ates about 800 Sears stores and 1,100 Kmart 
stores. 

In the company’s second-quarter earn-
ings report, released Aug. 21, Sears Chief 

Financial Officer Rob Schriesheim said the 
company continues to “reduce unprofitable 
stores as leases expire and in some cases will 
accelerate closings when it is economically 
prudent. We have already announced the clo-
sure of approximately 130 underperforming 
stores in fiscal 2014 and may close additional 
stores during the remainder of the year.”  

A firm count of the closures is scheduled 
to be announced later this year when Sears 
releases its third-quarter earnings report. 

On Oct. 20, Sears announced the signing 
of seven lease agreements with Ireland-based 
Primark, which will lease approximately 
520,000 gross square feet of retail space in 
mall-based stores in the Northeastern U.S. 

Sears will continue to operate in six of the lo-
cations with “a streamlined store format of up 
to 100,000 selling square feet at each store.”

“Partnering with a globally recognized 
brand such as Primark to help establish its 
store base in the Northeastern United States is 
testimony to both our attractive store loca-
tions and our focus on transforming Sears by 
working with other retailers, mall owners and 
brands,” said Sears Holdings chairman and 
CEO Edward S. Lampert in a statement.

According to a Sears statement, Pri-
mark will open the first of these stores at 
King of Prussia Mall in King of Prussia, 
Penn., joining Dick’s Sporting Goods as 
a subtenant of Sears. Primark will occupy 
a 100,000-square-foot space on the lower 
level. Dick’s Sporting Goods already occu-
pies a 75,000-square-foot space on the up-
per level. The Sears store and its auto center 
will no longer operate at the Simon Proper-
ties–owned mall. Sears is also expected to 

downsize to the General Growth Proper-
ties–owned Staten Island Mall.  The Sears 
store will occupy a 70,000-square-foot space 
adjacent to a 70,000-square-foot Primark 
store, which is scheduled to open in 2016. 
The location will also house a Land’s End 
store. (Land’s End was previously under the 
Sears Holdings umbrella, but the retail chain 
was spun off in April.)

“These lease agreements with Primark il-
lustrate how Sears Holdings is strategically 
transforming one of the largest retail real 
estate portfolios in the United States over 
time while continuing to operate its existing 
stores in large but rationalized selling space,” 
said Jeff Stollenwerck, president of real es-
tate for Sears Holdings.

Primark was founded in 1969 in Dublin 
and currently operates more than 270 stores 
in nine European countries. Its first U.S. store 
is scheduled to open next year in Boston.

—Alison A. Nieder 

stateside. One is located in San Francisco 
and another is in Scottsdale, Ariz. The stores 
opened when the concept was introduced in 
2011.

This summer, Werts opened its first 
American Rag in Bangkok. It is located in 
Bangkok’s CentralWorld, which calls itself 
the sixth-largest mall in the world. The mall 
is owned by a division of Central Market-
ing Group, which is also Werts’ partner 
in opening American Rag in the Southeast 
Asian country. No schedule has been set for 
opening upcoming American Rag stores in 
the Bangkok area.

American Rag in Bangkok carries many 
of the same brands that it does in Los An-
geles. Some of the brands on the American 
Rag Bangkok’s Instagram site were Shades 
of Grey by Micah Cohen, Apolis, Black 
Fleece, Kill City and PRPS. Faulcon, a 
partner in the venture, designed the look of 
the store. He was a set designer in his native 
France and crafted the look for American 
Rag and Industrie Denim stores, Russ said.

A bloodless coup d’etat in Thailand in 
May postponed the opening of the American 
Rag in Bangkok by three months, but the 
post-coup milieu was deemed to be secure 

enough to launch a new business.
Werts is not the only American specialty 

retailer to run stores in Bangkok. David En-
gel formerly owned the now-defunct Vil-
lains SF boutiques in San Francisco. He cur-
rently runs three Villains SF footwear stores 
in Bangkok, including one at Central World.

Earlier this year, American Rag intro-
duced its own brand Fadeless in its U.S. and 
overseas stores. Eventually, it may be whole-
saled, Russ said. The limited collection in-
cludes button-down shirts for men, which 
retail for $130, along with sweaters and 
hoodies. In the future, it will offer women’s 
looks and denim pants, Russ said.

American Rag started business in 1984 
in San Francisco but later opened its most 
high-marquee store on Los Angeles’ La Brea 
Avenue. It gained renown for breaking new 
brands, novel merchandising of music and 
homewares as well as for also being a re-
tailer of unique and sometimes exotic jeans 
labels in its World Denim Bar department. 
Some 110 brands are offered there. Ameri-
can Rag licenses an American Rag juniors 
brand to Macy’s Inc. American Rag also 
runs a location at the Fashion Island retail 
center in Newport Beach, Calif., as well as 
14 stores in Japan. ●
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Just in time for its new flagship store 
opening on Rodeo Drive, the iconic Brit-
ish luxury brand Burberry will receive this 
year’s Rodeo Drive Walk of Style Award.

Launched in 2003, the award honors the 
best of the best when it comes to fashion and 
style. The first recipient of the award was 
Giorgio Armani, who flew in from Europe 
for an evening of cocktails and mingling 
among the well heeled.

This year’s award will be presented on 
Nov. 19 in an event to be held at Via Rodeo, 
located at the base of  the famous shopping 
boulevard that is home to boutiques such 
as Louis Vuitton, Bottega Veneta, Gucci, 
Guess, BCBG Max Azria, Fendi, Gior-
gio Armani, Ralph Lauren, Prada and La 
Perla Boutique.

The award will be accepted by Burberry 
Chief Creative and Chief Executive Officer 
Christopher Bailey. It will be a celebration of 
Burberry’s new three-story flagship store on 
Rodeo Drive that will offer more shopping 
space than its current store on Wilshire Bou-
levard, which will close. After the private cer-

emony, attendees will be able to walk across 
the street to 301 N. Rodeo Drive and see the 
new outpost, which will have lots of big-screen 
TVs showcasing Burberry’s latest looks.

Burberry, founded in 1856, will be hon-
ored with a permanent bronze plaque on the 
sidewalk, joining the other bronze plaques 
honoring past recipients such as Tom Ford, 
Gianni and Donatella Versace, costume de-
signer Edith Head, and Vogue Editor Diana 
Vreeland. 

Last February, Academy Award–winning 
costume designer Catherine Martin was the 
21st recipient of the honor.

Burberry is being honored for its decades 
of high-end fashion that has been worn by 
explorers, athletes and celebrities. “The 
iconic Burberry trench has evolved over 100 
years to become the must-have item in styl-
ish wardrobes,” said Peri Ellen Berne, chair-
woman of the Rodeo Drive Walk of Style. 
“It is only fitting that the next Rodeo Drive 
Walk of Style Award be given to such an in-
fluential global brand like Burberry.”

—Deborah Belgum

Burberry to Receive the Rodeo 
Drive Walk of Style Award

San Francisco–based Gap Inc. signed 
deals to open Old Navy stores in six coun-
tries in the Middle East next year. 

Franchisees Fawaz A. Alhokair & Co. 
and Azadea will open the new stores begin-
ning in the U.A.E., Kuwait, Qatar and Saudi 
Arabia. Gap has had Gap and Banana Re-
public stores in the region since 2007.

 “Entering the Middle East is an important 
milestone in our strategy to share Old Navy 
with a broader, global customer base,” said 
Robert Frank, executive vice president of Old 
Navy International, in a company statement. 
“Given the family-centered culture of the re-
gion, we believe Old Navy’s iconic American 
apparel and focus on fashion, family and val-
ue will really resonate with customers.”

Saudi Arabia–based Alhokair manages 
more than 80 brands, including Gap and Ba-

nana Republic. 
“We are delighted to be opening Old 

Navy in Saudi Arabia,” said Simon Marshall, 
Alhokair chief executive officer. “The first 
stores will open in the vibrant shopping dis-
tricts of Riyadh and Dammam, with several 
more across the country planned for 2015.”

Azadea has brought several brands to the 
Middle East, Northern Africa, Asia and Eu-
rope, including opening Gap stores in Leba-
non and Cyprus.

“We are proud to announce our partner-
ship with Old Navy and are extremely ex-
cited to be introducing this unique concept 
to the UAE, Qatar, Bahrain, Oman and Ku-
wait,” stated Said G. Daher, Azadea CEO.

In March, the company opened of 
its first franchise-operated stores in the 
Philippines.—A.A.N.
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